
 1 

SHRIRO HOLDINGS LIMITED 

RESULTS FOR THE HALF YEAR ENDED 31 DECEMBER 2021 
 

OVERVIEW 

• Revenue of $95.9M, down 14.8% pcp due to Coronavirus lock-downs during the period and supply 
chain challenges delaying export sales. 

• EBITDA decreased to $14.5M for the half year, down 33.5% pcp due to decreased revenues and 
prior year one-off benefits and increased operating expenses1. 

• NPAT decreased to $11.6M for the half year, down 37.6% pcp. 
• Dividend declared of 6 cents per share, fully franked. 

 
 

RESULTS SUMMARY 

 

 6 months 
to 

31/12/21 

6 months1 

to 
31/12/20 

Change 
12 months3 

to 
31/12/21 

12 months1 

to 
31/12/202 

Change 

          
Revenue  95.9 112.6 (14.8%) 190.2 191.3 (0.6%) 
Gross Margin  42.7% 40.2%   41.9% 39.6%   
           
Operating Expenses  (26.5) (23.5) 12.8% (52.9) (43.5) 21.8% 
           
EBITDA  14.5 21.8 (33.5%) 26.8 32.3 (17.0%) 
           
Depreciation  (2.6) (2.6) (0.0%) (5.0) (5.6) (10.7%) 
Interest  (0.3) (0.6) (50.0%) (0.4) (1.5) (73.3%) 
           
Profit Before Tax  11.6 18.6 (37.6%) 21.4 25.2 (15.1%) 
           
Profit After Tax  8.2 13.5 (39.3%) 15.0 18.2 (17.6%) 

 

1 Operating Expenses for the six months to 31 December 2020 was offset by $1.8M (before tax) of 
Australia Government subsidy and $2.3M (before tax) for head office lease exit. 
 

2 Operating Expenses for the full year to 31 December 2020 was offset by $3.7M (before tax) of 
Australia and New Zealand Government subsidies and $2.3M (before tax) for head office lease exit. 
 

3 Shriro changed its financial year end from 31 December to 30 June for FY21, thus the 12 months to 31 December 2021 
is not an audited financial year.  
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GROUP PERFORMANCE 

Shriro Holdings Limited (“Shriro”) (ASX: SHM) today announced its results for the half year ended 31 
December 2021.  Revenue decreased by 14.8% to $95.9M.  EBITDA for the six months decreased by 
33.5% to $14.5M and net profit after tax for the half year decreased 39.3% to $8.2M.   

The continued Coronavirus restrictions impacted Shriro’s revenue in Australia and New Zealand during 
the reporting period.  Store closures and reduced consumer foot traffic during the lock-downs 
disrupted the consumer journey which principally impacted the appliances division.   

During this period, the international expansion of the Everdure by Heston Blumenthal brand resulted 
in revenue growth of 29.4% pcp with the USA market contributing revenue growth of 115.0% pcp, 
albeit currently off a small base.  The Group result was somewhat restricted by supply challenges with 
existing orders now expected to be fulfilled in the second half of FY22.  The Group experienced 
significant pressure from shipping and product cost increases, however was able to deliver an increase 
in gross margin through a reduction in the amount of retail discounting, price increases and increased 
e-commerce sales resulting from the Group’s digital marketing strategy.    

Operating expenses increased from pcp by 12.8%.  While Shriro qualified for the NSW Government’s 
Jobsaver programme which contributed $1.1M to profit before tax, the prior period expenses were 
offset by one-off benefits relating to government subsidies and property benefits of $4.1M before tax. 

As previously announced, Shriro’s operations were disrupted by a cyber incident during the first half 
of FY22, which paused trade for three weeks in July.  Most orders were fulfilled in August so there was 
minimal impact to sales due to this incident.  The recognised first half costs to rectify the cyber incident 
were approximately $1.1M, with the cyber insurance policy covering $1.0M of these costs.  The 
insurance proceeds will be recognised in the second half of FY22, once the insurance claim is finalised. 

Following a detailed review of the options, Shriro is implementing a new cloud-based ERP system over 
the coming 18 months.  This investment will provide a solid foundation for our IT systems to align with 
our growth expectations and will play a significant role in strengthening our data security, knowledge 
transfer, insight discovery and enhanced customer experiences. 

  



 3 

BALANCE SHEET AND CASH FLOWS 

Operating cash outflows for the half year were $1.4M, as the Group purchased extra inventory for 
Australia and New Zealand given the global supply chain uncertainty.  This inventory is expected to 
normalise in the second half of FY22 and release cash to the balance sheet.  As a result the cash position 
was lower at 31 December 2021 at $7.2M, compared to the prior corresponding period of $17.6M.  
The Group’s balance sheet continues to stay strong with $69.5M of net assets.  

OUTLOOK 

The outlook for the business continues to be influenced by the uncertainty associated with coronavirus 
as well as global trade, geopolitical and economic factors and the manner in which developments in 
any of these areas may affect business and investment confidence.  

The Group has started 2022 with sales up 3.8% for the month of January 2022 pcp and with cash at 
bank of $10.2M at 31 January 2022.   

International BBQ revenue is expected to continue to grow with greater marketing investment to drive 
consumer awareness and a focus on the retail expansion of the Everdure by Heston Blumenthal brand. 

The Group has mutually agreed to transfer its Blanco division to Blanco Australia Pty Ltd on 01 May 
2022.  Blanco represents approximately 10% of the Group’s revenue and consequently the Group will 
focus its future growth strategy on BBQs and pursuing new high margin, non-competitive products for 
distribution in our existing markets and seeking EBITDA accretive acquisitions which enhance our 
value. 

The Group continues to be in strong financial position with a strategy to continue to reshape and grow 
the business.  This includes adding 3rd party distribution brands, holding BBQ stock in Europe, 
accelerating investment in new products and our supply chain to support Export sales.  The Group is 
also working collaboratively with a financial advisory team to focus on additional growth opportunities 
in markets where the Group has core competencies and/or market adjacencies. 
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For more information, contact: 

 

Tim Hargreaves       Shane Booth 

(02) 9415 5000       (02) 9415 5000 

timh@shriro.com.au       shaneb@shriro.com.au 

 

ABOUT SHRIRO 

The Group is a leading kitchen Appliances and consumer products marketing and distribution group operating in Australia and New 
Zealand.  

The Group markets and distributes an extensive range of Shriro owned brands (including Omega, Robinhood, Everdure by Heston and 
Omega Altise) and third party owned brands (such as Casio, Blanco and Pioneer).  Products include calculators, watches, musical 
instruments, audio products, kitchen Appliances, sinks & taps, laundry products, consumer electronics, car audio, amplifiers, professional 
DJ, Hi-Fi/speakers, gas heaters, gas barbeques, charcoal barbeques, electric heaters and cooling products. 
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